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HI, | am Uday, a creative designer & problem solver
who loves to learn.

Screenwriting, Films, Design, Photography,
Beatboxing, French, Programming,
Game Development, 3D Modelling.

| have fried almost everything.

Design s tThe only thing that stuck.
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HER KOI

Year 2025
Industry FMCG, Fashion & Furnifure

Scope Brand ldenftity

W’ KOI




The Brief

King of India, brand name KQOI, wanted a branad
idenfity that could work across different
industries like food, fashion and furnifure
without being limited by the visua

Inspired by the kol fish and i1ts ability to swim
against the current, we developed a visual
identity that reflects the brand's distinctive
spirit. The kol fish scales perfectly work across
the different industry while feeling rooted In
minimalism and simplicity.
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WHOLE PEPPEREORMS CARDAMOM

GREEN PDDS
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HERT Vishaka MK

Year 2026
Industry Personal Coaching
Scope Logo Design

Vishaka A\K




The Brief

VIS

naka MK Is a relations

h

Ip and emotional clarity coaching branc

that helps

ndividuals navigate emotions and relationships with greater awareness and
understanding.

The Process

We began by understanding Vishaka’s work as a relationship and personal growth
coach, identifying the need for a brand that feels tfrustworthy, empathetic, and
sophisticated.

We explored a fypography-led identity that balances editorial elegance with a calm,
approachable personality, using a distinctive high-contrast serit wordmark.

We established a cohesive colour palette of indigo blue, lavender, warm beige, ana
white fo communicate trust, creatfivity, warmth, and clarifu.



Vishaka MK

Build
relationships
that feel like home. 3

A safe space to understand yourself, navigate

relationships, and create a calmer, maorea fulfilling life

Work With Me —

How | Can support You ——

Understand Build Healthier
Your Patterns Relationships

q

Create A Calmer

Vishaka MK

Build
relationships
that feel

like home.




RELATIONSHI|P COACH
PERSONAL GROWTH




HERE THEORA
Year 2026

Industry Luxury Fragrance

Scope Logo Design

TH=ORA




The Brief

THEORA Is a premium fragrance and skincare
orand bullt around the idea of the aura, the
I
D

visible essence that makes every person,
ace, and experience memarable.

The identity embraces minimalist fypographu,
delicate geometric detalls, and a restrainead
visual language. The custom wordmark
features a distinctive circular treatment of the
etter O, symbolising wholeness, continuity, and
the unseen aura.




THZO

FRAGRANCE & COSMETICS

@ THEORA.IN f © THEORA




EXTRAIT DE PARFUM

50 ML | 1.7 FL.OZ




Port Garrison

Brand

Year

ealth Technology

Indusitry

ign

Logo Des

Scope
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The Brief

PortGarrison builds a device-level network observability plattorm for hospitals.
ts technology passively monitors network connectivity, wireless performance,
HCP/DNS, device reachability, and last-mefter tallures without inferfering with
medical device traffic.

The Concept

A battlement s the first [ine of defense at a perimeter, which I1s exactly what the
product does: It sifs at the boundary between biomedical devices and
enferprise infrastructure and monitors what crosses the boundary.




Visual Breakdown L]
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Top View of a battlement of a A minimal version in the form of a square. Opening the two ends of the square forms a ‘<>’
monumental fortwhich is the A square is a strong shape & symbolises which is a core programming symbol grounding
front line of defence the brand's resilience as well. the identity with tech
This green box represents the The joint of a smaller square represents
protected system within the even if the protected system falils, it can still connect

defense layer. with an alternate network






Orchard Gate

Brand

Year

Specialty Coffee

Indusitry

Srochure Design & Logo

Scope




The Brief
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The visual iIdentity draws inspiration from coffee origins, co
earthy tones with minimal typography and hand-drawn illL
oranches and cherries. A distinctive oval emblernr

reinforces the brand's connection fo I1ts agricultural roots
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Social Media
Design
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AM Glow.

Let Vitamin C actually
do its job in the morning.

Your Routine.
Try it on Smytten.

Save for your next skincare reset.

If you skip this
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Instagram OV
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I
India’s Last Minute App

Mom happy - I
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WITH HER @ EVERY DAYS COKE.

Tog Rabod

QP20 Q12 Y | S ——

letsblinkit Because every mood has a reason. |
Happy Mother's Day! © #Blinkit #MothersDay

Q 5

Spec Mother’'s Day Campaign
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| g Happy Mother's Day! @
: o e T ppy : A5 : [,
#KFC #MothersDay #MondayMinds #Durex #MothersDay #MondayMinds

A Q ® @ A Q ® @

irst safe space we ever knew.




3D Modelling



Projecf India Gate

Tools Blender
Year 2026




Project Bengaluru Palace

Year 2026
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Project Low Poly Car

Tools Blender & Photoshop
Year 2026




Project Fueled By Chal

Tools Blender & Photoshop
Year 2026

~ BLENDER




Games &
Interactive
Experiences




Projecf Ad Visualizer An interactive ad visualisation experience bullt using the

— Unity game engine. Users can upload custom advertisements
Year 202 . . . . -
and preview them on a virtual car, simulating advertising
placements commonly seen on Uber and Ola vehicles.

Toktal views 198 V. 3E

adwebexperience.netlify.app



adwebexperience.netlify.app

Project 30 AR Menu An augmented reality menu that lets users visualise dishes

on their tables through their phones. Users simply open a
Year 2026 . .
link, grant the necessary permissions, and explore the
menu 1tems In 30. Built as an AR prototype.

T mwEyFe

MUNBRY X X
U e

Experience Our Menu In
AR

-: Tap to place your dish
View our signature dishes in life-sized 3D before |

ordering.

Start AR

All dishes ready

Coffee

99
150mil

mundaymenu.netlify.app



mundaymenu.netlify.app

Project Where |s North? A geography-based game inspired by GeoGuessr, where

players use panoramic street Imagery to determine which
Year 2026 A . .
direction 1s north. Bullt using open-source panoramic

Imagery and a JavaScript panorama viewer.

N

Whereis North
reis .
Every round drops you somewhere

where new. Your job is simple: figure out
LOOK AROUND

FIND NORTH

LOCK YOUR GUESS

2:00 PER ROUND Accuracy + spe _ Ty

LET'S PLAY =

wherelsnorth.space



whereisnorth.space

Project

R Mines

bullt this game In just o

Year

2026

Designathon. Players so

How to play

reveal a QR code, which -

Reveal: Left click or tap

Flag: Right click or long press

grmines.netlify.app

ne hour during the Replit
ve a Minesweeper-style puzzle to

QR MINEFIELD

‘hey can scan to discover a surprise.

e

Decrypt the QR. Avoid the mine

M vINES 109 TIMEQQ : 90


https://qrmines.netlify.app/

Thank You

+91 6001082820

ludaynpatel@gmail.com





